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UK & Ireland Economic &  
Industry Overview 

•  Swine Flu – Not effecting USA Bookings from the UK – Brits still travelling 

•  British bookings to the United States increased from 4% to 9% in the 
second quarter 2008 compared to 2007.  

•  The United Kingdom is projected to continue to send a growing number of 
visitors to the United States in fourth quarter 2008 and 2009.  

•  Summer 2009 is healthy as 12% of capacity is already sold, prices are 
again up 10% and volumes are holding up! 





2008/09 Objectives 
  Distribute Utah Travel Guide 
  Increase e-mail database 
  Distribution of E-newsletters 
  Increase Itineraries 
  Increase product in UK Tour Operator Brochures 
  Targeted Co-op Marketing Campaigns 
  Coordinate Trade & Media Fam Trips 
  UK Sales Mission 
  Online Training Program 



109 UK Brochures Feature UTAH  
10% increase 2008/09 
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Dedicated Utah Online   
Training Programme 

  Launched February 2009 
  21,000 UK Travel Agents & Reservation Staff 
  Registered on the Utah Program 150 agents 
  4 modules 
  Certificate to award agent to be a ‘Utah Specialist’ 
  Cellet  coordinating Monthly Incentives to encourage 

registrations  









UK Sales & Ireland Mission 
November 08 

Objectives: 
  Destination Training 
  Product Development 
  Airline Partnership 
  ‘Fact Finding Mission in Ireland meetings with Key Operators’ 

HIGHLIGHTS: 
  Hayes & Jarvis: 4 training sessions were held for 12 members of US reservations team 

  Bon Voyage: Trained 11 reservation staff, attended the VIP Client Evening 29th January 2009 

  British Airways HQ: Utah showcased to over 5,000 staff members at the BA HQ @ Heathrow  
 Airport, over 250 brochures were distributed, giveaways and a competition was running on the 
booth.  

  Virgin Holidays: Utah included in Virgin Snow brochure for 2009 - 2 pages based on Park City 

  Complete North America: 6 members of reservation team were trained & potential for in house 
fam trip to Utah 



  Virgin Holidays 
  Hayes & Jarvis 
  Titan Travel 
  Thomas Cook 
  Bon Voyage 
  North America Travel Service – Retail Store, Leeds 
  North America Travel Service – Trade Sales, Leeds 
  British Airways Headquarters @ Heathrow Airport 
  Complete North America 
  Ski Dream 
  North America Travel Service, Nottingham 
  US Embassy, Ireland 
  CanAmerica. Ireland 
  Crystal Ski 
  Cassidy Travel, Ireland 
  Club Travel 
  America Direct 

UK & Ireland Sales Mission 
November 08 





UK Sales 
Mission 

Press Coverage 
in Ireland  

  gforgo.com Online Newsletter 
  Distributed: 4th December 08 
  PR Value: $1,676.25 



UK Office 
Produced 
New Utah 
Display 
Banners 



Award 2008 ‘Where to Ski & 
Snowboard UK Guide Book’ 

  October 2009 

  Deer Valley Resort was awarded 
‘Best Service for Expert Skiers 
Resort 2008’ 

  Melanie Jones accepted the 
award on behalf of Park City, 
Utah 





UK Trade Marketing &  
Public Relations  

Forward Planning  
2009/2010 



Trade Marketing 2009/2010 
  Trade/Media/Consumer E-newsletter 

  Pow Wow 2010 

  Sales Calls 

  World Travel Market 2009 

  Product Development  

  Sales Mission November 2009 

  Consumer Promotions 

  Travel Agent Training 

  Co-op Marketing 

  Monthly Reports 

  Proactively seek online packages for Discover America Website 



www.discoveramerica.com  
Cellet will coordinate tour operator packages/offers for the www.discoveramerica.com  Website, the 
current operators that have uploaded packages on the ‘Find a Specialists’ section on the website are: 

  America as you Like it  
  Virgin Holidays 
  Titan Travel  
  BA Holidays 
  Just America 
  Go America 
  Trailfinders 
  Bon Voyage 



Public Relations Plan 2009/2010 
Objective:  Increase media exposure of Utah 

   Increase in bookings to the State 

Strategy:   2 x Individual Media visits: CSMA Magazine & CNN 

Traveller 

   2 x Group Media visit:  Minimum 4 journalists + Cellet Escort 
   Drip feed news and events to media through targeted press  

 releases 

   Target niche publications in keeping with campaign theme 

   Proactively pitch suggested itineraries 



  Proactive Media Pitching 
  Proactive Press Release Distribution 
  Organisation of Press Trips 
  Distribution of 2 E-Newsletters 
  Media Appointments during Sales Mission 
  Monthly Reports 
  Press Clipping Evaluation 
  Market update 

Public Relations Plan 2009/2010 



Group Press Trip – October 2009 

  Theme: Utah’s Red Rocks focusing on Nat. Parks 

  Participants:  4 National Journalists + 1 Cellet 
Escort 



Group Press Trip – January 2010 

  Theme: Utah’s White Tops focusing on Ski 

  Participants:  Minimum 5 National Journalists  



Individual Press Trip: CNN Traveller Magazine 
Profile:  
Award Winning Magazine which combines the news 
values of CNN International with exciting & exotic 
destinations across the globe.  

Publication distribution:  
•  Partner hotels,  

•  On board selected airlines (Virgin, British Airways, 
Lufthansa, American Airlines, SAS, KLM, Emirates, Gulf 
Air and Qatar Airways) and 

•  First & business-class lounges in airports worldwide. 
•  It is also available globally as a paid-for title at 
bookshops and newsagents as well as at selected trade 
fairs and exhibitions. 

Circulation: 90,000 
Readership; 680,000 (EMEA) 
Proposed Press Trip Date:   July 2009 



Individual Press Trip: CSMA Magazine 
Profile: CSMA Club is the UK's 
largest private home, motoring and 
leisure association. 
Established in 1923 & now with 
500,000 members drawn from civil 
servants, public sector company 
employees & their families  

Circulation: 500,000 

Proposed Press Trip Date:  March 
2010 



2 x E- Newsletters 
  Distributed to a targeted media & trade database 

of 500 

  Winter newsletter broadcast date: August 2009 
theme: ‘White Tops’ focusing on ski 

  Summer newsletter broadcast date: January 2010   
theme: ‘Red Rocks’ focusing on adventure 




